
ENTR 445-002:  Seminar in Entrepreneurship 
CRN 11784, Fall Semester 2021 

Kelly G. Shaver and Glenn Starkman 

Class Hours:  T 5:30-6:45 
BCTR 120  

Shaver Office Hours:   
By appointment 

Beatty 331; shaverk@cofc.edu 
 

 
Catalog Description 
This course offers lectures and interaction with a number of entrepreneurs, selected for their 
entrepreneurial accomplishments, in a small group setting.  
 
Course Description 
Experience entrepreneurial passion first-hand: In a small group setting students hear the 
details of a number of entrepreneurial journeys.  The class features guest speakers selected 
for their entrepreneurial accomplishments who describe their own businesses in detail, in a 
context moderated by our Entrepreneur in Residence, Mr. Glenn Starkman.   
 
Prerequisites:  ENTR 200 or ENTR 320, or Instructor Permission 
 
Course Objectives 
The course is designed to expand students’ understanding of entrepreneurial businesses in a 
variety of industries.  The seminar setting allows detailed discussion of the problems 
encountered – and solutions developed – by entrepreneurs who have successfully grown their 
enterprises.  These live case studies illustrate critical principles of effective and ethical 
entrepreneurial management.   
 
Learning Goals Addressed 
This course directly addresses four Learning Goals established by the School of Business: 

• Communication skills.  Students are expected to provide questions for visiting 
entrepreneurs and to engage with them in constructive conversation. 

• Innovation and creativity.  Entrepreneurial businesses succeed by innovating. Lessons 
learned from the live cases encourage the development of creativity and innovation 
among the students. 

• Global and civic responsibility. The presenters routinely discuss the need for any 
business to “give back” to its community; their appearances in class are actions that 
quite effectively model this process. 

• Synthesis.  Students are asked to identify the primary lessons they have learned, 
drawing their comments from the talks by multiple entrepreneurs.   

 
 
 
  



 
Attendance and Participation 
As a seminar class, participation is key. What, exactly, does that mean? People say that “90% 
of life is just showing up.” On the other hand, in the workplace, just showing up – though it is 
a great beginning – won’t get you a merit increase. Part of the function of this course is to help 
prepare you either for the workplace or for a much more demanding job – starting and running 
your own company. To approximate the real business world, in a “normal” semester the 
classroom door is locked precisely at the designated beginning time for the class.   
 
Participation is also counted in the final grade.  Because the course involves continuous 
interaction with the business community, the dress code is “business casual” as a minimum; 
occasionally business attire will be required.  
 
COVID Risk 
To protect each other and our visiting guests, masks are always required. If you are in class in 
person, but unmasked, you will be counted as absent. The College has stated that vaccinated 
students will not need to be quarantined after contact with someone who tests positive for 
COVID. Statistically, there is less than 1 chance in 100 that a vaccinated person will be 
hospitalized with COVID. Taking these two facts together, absences for quarantine or COVID 
hospitalization will be excused only upon proof of prior vaccination. 
 
Grading 
Attendance is expected, as it is in the workplace, but your perfect attendance will not earn a 
letter grade of A (equivalent to a merit increase). Rather, perfect attendance will produce a 
grade of B+ for 40% of the final course grade. Your midterm and final presentations, which 
are to summarize your “lessons learned” from speakers, will together constitute an additional 
40% (half for midterm, half for final). The last 20% of your grade will be determined by the 
responses of our speakers to your questions. If 3 or more of the 13 speakers (in other words, 
not counting Mr. Starkman) note that you have asked a good question, that last 20% will be a 
grade of A; if not, the last 20% will be a grade of B. Obviously, it pays to have clear, concise 
but probing questions, and in your two presentations to be both well organized and highly 
practiced.  
 
Honor Code 
Behavior and performance of CofC students are governed by the College of Charleston’s 
published Honor Code http://deanofstudents.cofc.edu/honor-system/studenthandbook/  incorporated 
here by reference. 
 
Disability Statement 
College policy requires that reasonable accommodations be made for students with 
documented disabilities.  Students should apply to the Center for Disability Services (Center 
for Disability Services/SNAP), and are responsible for providing timely notification to the 
instructor so that appropriate accommodations can be established. 
 



Weather Events! 
You probably know that Charleston has a habit of flooding at high tide even in a heavy 
rainstorm – if there is a hurricane, things will be even worse. The College takes the position 
that even if there is an evacuation, students are still responsible for normal academic progress 
and professors are responsible for making that happen (probably by Zoom). This means that 
you must have (a) access to a computer with a web camera, (b) microphone, and (c) internet 
access. Simply put: “OAKS” and “internet.” 
 
Class Schedule 
 

Date 
 

Topic 

Aug 24 General introduction 

Aug 31  

Sep 7   

Sep 14  

Sep 21  

Sep 28  

Oct 5 Shefali Emmanuel 

Oct 12 MIDTERM PRESENTATIONS 

Oct 19 FALL BREAK (no class) 

Oct 26  

Nov 2  

Nov 9  

Nov 16  

Nov 23  

Nov 30  

DEC 9 Thursday, 8:30-10:30 PM (BLOCK B) 

CRITICAL NOTE ABOUT THE FINAL EXAM DAY AND TIME: The time noted above is what 
the final exam schedule specified on August 15. It may change, so be sure to check 
“BLOCK B” on the Registrar’s Office website!  



Biographies 
 
Kelly G. Shaver is Professor of Entrepreneurial Studies at the College of Charleston. He is a 
Fellow of the Association for Psychological Science, a Fellow of the Society of Personality and 
Social Psychology, past Chair of the Entrepreneurship Division of the Academy of 
Management, and a Justin Longenecker Fellow of the United States Association for Small 
Business and Entrepreneurship (USASBE). Kelly’s previous appointments include the College 
of William & Mary, the Entrepreneurship and Small Business Research Institute in Stockholm, 
and the National Science Foundation. He has won a teaching award from the 
Entrepreneurship Division of the Academy of Management, a Best Paper Award from the 
National Federation of Independent Businesses, the 2014 Distinguished Research Award from 
College of Charleston School of Business, the 2016 Distinguished Research Award from the 
College of Charleston (the first Business professor to win this award in its 39-year prior history), 
the 2018 GEN Global Compass Award for Research Champions, and the 2019 Max S. 
Wortman Award for Lifetime Achievement in Entrepreneurship from USASBE. His 
internationally recognized entrepreneurship research has been supported by the Ewing 
Marion Kauffman Foundation and the National Science Foundation. He has served as Editor 
of Entrepreneurship Theory & Practice, and as an Associate Editor of the Journal of Small 
Business Management. He is the founder of MindCette, LLC, an entrepreneurship testing 
company that provides online testing of personal entrepreneurial potential and conducts 
nationally representative studies of entrepreneurial mindset (https://www.mindcette.com). He 
is also an Associate Member of VentureSouth, an angel investment group headquartered in 
South Carolina. 
 
Glenn Starkman is a Co-Founder in a Charleston cybersecurity firm called Soteria.  Prior to this 
Glenn provided executive level consulting to entrepreneurs, concentrating on development 
of adaptive planning strategies, creation of key metrics and reporting systems, and sourcing 
of investment opportunities.  His past positions include serving as Managing Director and 
Head of US Sales for UBS AG; Vice President and Head of International Sales in the US for 
Goldman Sachs; and Partner at Sanford C. Bernstein and Co.  Through his career he has been 
expert at identifying business challenges and engaging stakeholders in delivering effective 
solutions preferring to tackle tasks that others would shy away from. This led to many 
restructuring situations and innovations as an intrapreneur. 


