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COLLEGE OF CHARLESTON  
MGMT 301: Management & Organizational Behavior 

 Course Syllabus – Fall 2018 
  
Sections:  301-02, MWF 9:00-9:50 am (Beatty Center 214) 

301-04, MWF 10:00-10:50 pm (Beatty Center 214)  
301-06, MWF 11:00-11:50 am (Beatty Center 214) 

 
Instructor:   Alexis J. Carrico 
Office:   JC Long 331  
Phone:   843-953-2071 
Email:    CarricoAJ@CofC.edu   
Office hours:  MWF: 8:15am -8:45am, 12:00pm- 12:50pm and 2:00-2:20pm 
  Please schedule an appointment to make the best use of everyone’s time 
  Additional appointments may be available on Tuesday and Thursdays before 2:20pm 
 
Text:     Jones & George. Essentials of Contemporary Management (2017; 8th Ed) E-

BOOK/CONNECT VERSION ONLY. ISBN: 9781260141016  ($125) 
• Alternatively, There are loose-leaf books with connect codes available at the 

bookstore for $160. 
 
In order to gain credit for the on-line learning modules (13% of your grade), you must 
purchase Connect either through McGraw Hill or with the text at the bookstore.  
 
Connect MUST be accessed through the McGraw Hill Connect Module in OAKS. See 
tutorial for guidance: https://www.youtube.com/watch?v=uzZ5qRuVtcQ  

 
Case: Case analyses are also a component of the course. We will be reviewing Nobody Ever 

Disagrees by Mark E. Haskins and Apple and Its Suppliers: Corporate Social 
Responsibility by Sun Hye Lee; Michael Mol; Kamel Mellahi. 

 
The cases can be accessed at a discounted rate of $4.25 each from Harvard Business 
School Press. Below is the web-link for the cases. Instructions for the case analyses will 
be provided on OAKS.  
  
Apple and Its Suppliers: Corporate Social Responsibility: 
https://hbsp.harvard.edu/import/546089  
Nobody Ever Disagrees: https://hbsp.harvard.edu/import/546088  

 
COURSE DESCRIPTION:  
This course approaches management as that process of reaching organizational goals by working with 
and through people and other resources. Organizations are treated as dynamic entities affected by 
individual and group behavior as well as structural and environmental factors. International as well as 
domestic situations are examined. 

mailto:CarricoAJ@CofC.edu
https://www.youtube.com/watch?v=uzZ5qRuVtcQ
https://hbsp.harvard.edu/import/546089
https://hbsp.harvard.edu/import/546088
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COURSE GOALS: 
 Provide you with a basic theoretical and practical framework for understanding the fields of 

management and organizational behavior. 
 Provide relevant organizational examples so that even students without “real life” organizational 

experience can recognize the relevance of the course topics.  
 Provide exposure to career preparation and management as a supplement to the course. 
 Provide you with the skills to recognize sustainability issues in business and drive realistic 

solutions (SLO 1 and 6) 
 
PREREQUISITES: 
Junior standing (60 hours)  
  
COURSE OBJECTIVES: 
1. To understand management and organizational behavior (OB) concepts associated with continuous 
improvement in individual, group, and organizational processes in our global environment. Specific 
attention will be given to: history of field, problem solving/decision-making processes, international 
context of OB, managing diversity & individual differences, motivation, learning styles, group/team 
decision-making and development, organizational processes & benchmarking, leadership, 
communication, and managing conflict and change.   
  
2. To be able to utilize these concepts to solve practical problems in private, public, not-for-profit, and 
social organizations. This will be aided by case analysis; each student is expected to analyze "real world 
situations" through the use of the five-step problem solving (or decision-making) process while insuring 
that alternative solutions generated for each case consider the ethical dimension as part of its 
feasibility.   
  
3. To enhance self-management knowledge, skills, and abilities through the completion of a 
professionally developed resume/vita that is targeted to a career development goal selected by each 
student. These processes will encourage the application of management and OB concepts to the 
individual student’s goals and objectives.   
  
4. To enhance writing, interpersonal, presentation and critical thinking skills through the 
aforementioned objectives, examinations that require analysis as well as synthesis and/or critical 
thinking, in-class experiential exercises, self-analysis assignments and class participation.   
  
SCHOOL OF BUSINESS LEARNING GOALS: 
This course addresses the School of Business learning goals as follows:   
• Communication Skills:  Students will demonstrate the ability, via both written and spoken word, to 
effectively present, critique, and defend ideas in a cogent, persuasive manner. (Addressed via class 
discussions, written assignments, tests, and an mock consulting project presentation.)  
• Quantitative Fluency:  Students will demonstrate competency in logical reasoning and data analysis 
skills. (Addressed via case analysis, mock consulting project, and tests.)  
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• Global and Civic Responsibility:  Students will be able to identify and define social, ethical, 
environmental and economic challenges at local, national and international levels. Students will also be 
able to integrate knowledge and skills in addressing these issues. (Addressed via in-class dialogue 
regarding social and ethical dilemmas common to the 21st century workplace.)  
• Intellectual Innovation & Creativity:  Students will be able to demonstrate their resourcefulness and 
originality in addressing extemporaneous problems. (Addressed via the critical analysis of current 
Management and OB issues.)  
• Synthesis:  Students will be able to integrate knowledge from multiple disciplines incorporating 
learning from both classroom and non-classroom settings in the completion of complex and 
comprehensive tasks. (Addressed via comprehensive essay component of application tests)   
  
CLASSROOM APPROACH 
I believe in fostering an engaging and dynamic classroom where the diverse student body learns from 
not only me and the required coursework, but also from peers and members of the campus and 
Charleston community. I also strive to develop a classroom environment that serves as a microcosm to 
the business world; I will hold students to a standard that they are likely to expect from managers after 
they graduate. I also hope students leverage me and my business-world experiences to not only 
support them in their studies, but also to provide career discussion and mentoring advice. I believe 
through this approach, students will not only learn about management and organizational behavior but 
will also gain valuable experiences and discussion/mentoring that will shape them as employees and 
leaders; preparing them for careers after the College of Charleston. 
 
ATTENDANCE AND PUNCTUALITY 
In this class, you are awarded Paid Time Off (PTO), as you would be in the business world. PTO can be 
used for anything from sick time, to vacation, to mental health days, to time away for interviews, etc.  
 
In this class, you will receive three (3) PTO days. Classes missed in excess of three for any reason 
(including being sick) will impact your participation grade- so plan wisely and conserve PTO days in the 
event that you need a day off later. Exceptions will only be made for sicknesses that exceed three days 
and have an absence memo.  
 
For every absence in excess of three, your participation will be directly impacted.  I intend to treat 
students like I would colleagues and employees and attendance impacts job performance. 
Extra credit may be awarded for perfect attendance. 
 
My intent is to have several external speakers join us during class.  I expect that you will treat them with 
respect and start class on time.  If you are late to class and our guest is already speaking, do not 
interrupt them.  You will be expected to wait until they are finished to enter the classroom and miss the 
content.  You may enter the classroom after they have finished.   It will be up to you to connect with 
your classmates to get the content from the speakers. 
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LATE WORK 
As with any job, turning in assignments late is not acceptable.  Late assignments will receive a 50% 
deduction per day (assignments qualify as “late” after the due date/time).  Note- late submissions of 
connect  (LearnSmart) content will not be accepted. 
 
MY RESPONSIBILITIES 

• Prepare for each class with thoughtful content. 
• Prepare you with real-life scenarios enabling you to effectively make decisions and navigate 

organizational-behavior-related situations in business. 
• Ensure I am adding value and not just reading from the slides. 

 
YOUR RESPONSIBILITIES 

• Listen to all announcements and assignments made in class, on OAKS, and in emails. Absence 
from class does not excuse you from this responsibility.   

• Check your CofC email daily.   
• Be prepared for class – read the assigned material and complete homework ahead of time so we 

can have meaningful discussions. 
• Leave your phones in your bags during class- unless we are leveraging them for classroom 

purposes. Excessive and non-class-related/emergency use of phones will impact your 
participation grade.  

• Save copies of all of your work to a secure location. 
 

 
GRADING: 
Your final course grade will be tentatively calculated as follows.  
Module Percentage 
On-line learning modules (LearnSmart) 13% 
 
In-Class Tests (3) 

39%  
(13% for each test) 

Group Consulting Project  20% 
Career Center-Approved Resume/Career Interview & 
Summary 

5% 

Participation 8% 
Final Case Assessment (in lieu of final exam) 15% 
Total 100% 
  

 
Grade Percentage  Grade Percentage  Grade Percentage  Grade Percentage  
A 93% to 100% B+ 87% to 90% C+ 77% to 80% D+ 67% to 70% 
A- 90% to 92% B 83% to 87% C 73% to 77% D 63% to 67% 
  B- 80% to 82% C- 70% to 72% D- 60% to 62% 
      F Under 60% 
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Grades will be posted and available in OAKS grade application throughout the duration of the course. 
Note- learnsmart grades will not be posted until 2 weeks into the course.  
 
ASSIGNMENTS: 
On-line learning modules: It is expected that you read all assignments prior to class. On-line learning 
assessments are required, and are due by 9AM (for all sections) on the date listed on the module in 
McGraw Hill Connect and on the syllabus in Oaks. The LearnSmart concepts are questions you must 
answer to show your understanding of the materials (self-graded) and if you answer any of them wrong 
you will be asked subsequently to answer the question or related question later until you get all of them 
correct. You will receive 100% if you complete them by the posted deadline at 9am (no exceptions to 
the 9am deadline). Completing on-line learning modules PRIOR to class enables us to focus our class 
time on discussions and exercises rather than spending the entire class period on a lecture.  
 
Case Analysis. Students in all sections of MGMT 301 must complete a written case analysis for 
assessment purposes. Thus, the matrix used to grade the assignment is one shared across faculty 
teaching MGMT 301 to grade the case. A discounted version of the case is available via Harvard 
Business School Press at the following link: https://hbsp.harvard.edu/import/546088 . More instructions 
are provided on OAKS and will be reviewed during class. 
 
Tests:  There will be three tests worth 13% each (total 39%). All tests will be half multiple choice and half 
essays. You can bring one two-sided sheet of notes into the tests (hand-written or typed is appropriate; 
images are okay as well). Tests will only include content from classroom discussions and readings. More 
information and a matrix for grading tests will be reviewed during class and provided on OAKS.  
 
Career Center-Approved Resume/Career Interview:  All students must submit a professional resume as a 
component of MGMT 301.  Additionally, class will be cancelled on the day of the career fair and for 
classes that meet during the career fair, students will be required to attend the career fair (sign in at the 
career fair to gain attendance credit) and encouraged to meet with/interview someone in a field they 
find interesting. For students in the class(es) which do not meet during the career fair, they are 
encouraged to attend the career fair outside of class or to spend the date conducting an informational 
interview with someone from their network. A three-paragraph (+) summary of that informational 
interview or the career fair experience should be submitted after the career fair via OAKS (see due date 
in syllabus schedule).  More instructions are posted on OAKS and reviewed in class.  
 
Mock Consulting Group Project:  Small groups will be responsible for creating and delivering a learning 
module for the class that relates to a given management or organizational behavior topic played out in 
the business world. They will then analyze their team process through individual reflection and guided 
conversation with the instructor. The purpose of the group project is threefold: to deepen students’ 
understanding of a particular course topic through creative application, to sharpen communication 
skills, and to examine their own behavior in groups.  
  

1. Management/OB in Current Events: Teams will be responsible for preparing, presenting, and 
evaluating a 25-minute learning module on a selected topic. Each team will be responsible 
for collecting and compiling feedback from the class on their performance. A baseline 

https://hbsp.harvard.edu/import/546088
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template for this, along with a full assignment description will be provided on OAKS. Note, 
extra Credit will be given for teams who incorporate data into their presentation. 
 

2. Team Discussion: Each team will be responsible for attending a team discussion session with 
the instructor, which will occur in class one week following their presentation. This will 
include providing feedback to each team member. The discussion session is NOT an 
evaluation of the team’s performance. Rather, it is an opportunity for a guided discussion to 
reflect on and learn from the team, and give and receive feedback on individual 
contributions. Instructions for what to expect and how to prepare will be available on OAKS. 
Team-member feedback will be due prior to the discussion session. 

 
More content will be provided on OAKS and reviewed in class. 
 
Participation. Your active participation in class is imperative for your own learning and for that of your 
peers. Your participation grade includes: (1) attendance and (2) participation and (3) engagement in 
class. Participation comprises 8% of your grade. To earn full credit for participation you must attend all 
class sessions except three and make positive contributions to the learning environment.  Extra points 
may be added to the participation grade for students who show extra effort toward MGMT 301 outside 
the classroom as well.  
 
CENTER FOR STUDENT LEARNING 
I encourage you to utilize the Center for Student Learning’s (CSL) academic support services for 
assistance in speaking & writing skills, study strategies, and course content. Students of all abilities have 
become more successful using these programs throughout their academic career and the services are 
available to you at no additional cost. For more information regarding these services please visit the CSL 
website at http://csl.cofc.edu.  
 
DISABILITY ACCOMODATIONS 
The College will make reasonable accommodations for persons with documented disabilities. Students 
should apply at the Center for Disability Services / SNAP, located on the first floor of the Lightsey 
Center, Suite 104. Students approved for accommodations are responsible for notifying me as soon as 
possible and for contacting me one week before accommodation is needed.  
 
COLLEGE OF CHARLESTON HONOR CODE & ACADEMIC INTEGRITY 
Lying, cheating, attempted cheating, and plagiarism are violations of our Honor Code that, when 
identified, are investigated.  Each incident will be examined to determine the degree of deception 
involved.  
  
Incidents where the instructor determines the student’s actions are related more to a misunderstanding 
will be handled by the instructor.  A written intervention designed to help prevent the student from 
repeating the error will be given to the student.  The intervention, submitted by form and signed both 
by the instructor and the student, will be forwarded to the Dean of Students and placed in the student’s 
file.     
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Cases of suspected academic dishonesty will be reported directly by the instructor and/or others having 
knowledge of the incident to the Dean of Students.  A student found responsible by the Honor Board 
for academic dishonesty will receive a XF in the course, indicating failure of the course due to academic 
dishonesty.  This grade will appear on the student’s transcript for two years after which the student may 
petition for the X to be expunged.  The student may also be placed on disciplinary probation, 
suspended (temporary removal) or expelled (permanent removal) from the College by the Honor Board.   
  
Students should be aware that unauthorized collaboration--working together without permission-- is a 
form of cheating.  Unless the instructor specifies that students can work together on an assignment, 
quiz and/or test, no collaboration during the completion of the assignment is permitted.   Other forms 
of cheating include possessing or using an unauthorized study aid (which could include accessing 
information via a cell phone or computer), copying from others’ exams, fabricating data, and giving 
unauthorized assistance.  
  
Research conducted and/or papers written for other classes cannot be used in whole or in part for any 
assignment in this class without obtaining prior permission from the instructor.    
  
Students can find the complete Honor Code and all related processes in the Student Handbook at        
http://studentaffairs.cofc.edu/honor-system/studenthandbook/index.php  
    
SCHEDULE  
From time to time, changes to the schedule may be made, but wherever possible, at least 1-week 
notification will be provided. 

Date Topic Assignments & Readings Due BEFORE Class 
Wednesday, August 

22  
• Introductions/Course overview  
 

• N/A 

Friday, August 24  • Chapter 1-  The Management 
Process Today – Part 1 

• Intro to Group Projects & Team 
Assignments 

• Meet/align with your team 

• Read Chapter 1 & Complete Connect 
Learnsmart Module by 9am on the day of 
class 

• Review syllabus in its entirety and send 
questions/feedback by email (optional). 

Monday, August 27 
 

• Chapter 1-  The Management 
Process Today – Part 2 

• Group Project Topic Lottery and 
Assignments 

• Align w/team on group project team 
name & topics in desired priority for 
group project topic lottery 

Wednesday, August 
29 

• Chapter 2- Values, Attitudes, 
Emotions and Culture: The Manager 
as a Person- Part 1 

• Read Chapter 2 & Complete Connect 
Learnsmart Module by 9am on the day of 
class 

Friday, August 31 • Chapter 2- Values, Attitudes, 
Emotions and Culture: The Manager 
as a Person- Part 2 

• Manager Personality Review 
• Prep for class speakers 

• Complete personality test: 
https://www.16personalities.com/free-
personality-test   and bring printed 
version of basic results to class for review 
with teammates 

Monday, September 
3rd  

• Career Services Workshop- Cory 
Werkheiser Student Success Center 

• Read Career Development; Appendix B 
(page 494-498) 

https://www.16personalities.com/free-personality-test
https://www.16personalities.com/free-personality-test
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Wednesday, 
September 5th 

• Chapter 11- Effective Team 
Management- Part 1 

• Read Chapter 11 & Complete Connect 
Learnsmart Module by 9am on the day of 
class 

Friday, September 
7th 

• Chapter 11- Effective Team 
Management- Part 2 

• Team Goals Exercise 

 

Monday, September 
10th 

Project Management Prep workshop 
• How to project manage a 

project. 

• Read: What Are The Advantages Of Using 
A Gantt Chart In Project Management? by 
Andrei Tiburca: 
https://teamweek.com/blog/2017/10/adv
antages-using-gantt-chart-project-
management/  

• Watch: how to create a GANTT chart: 
https://www.youtube.com/watch?v=ibd
DmhipDOQ     

Wednesday, 
September 12th 

• Presentation Workshop by Dr. 
Deborah McGee; CofC Associate 
Professor of Communications  

• Review Dr. McGee’s presentation prep 
materials on Oaks under Group 
Presentation 

Friday, September 
14th 

• Chapter 3-Part 1- Managing Ethics 
& Diversity 

• Intro to the case process 

• Read Chapter 3 & Complete Connect 
Learnsmart Module by 9am on the day of 
class  

Monday, September 
17th  

 

• In-Class Case Review: Apple and Its 
Suppliers: Corporate Social 
Responsibility 

• Chapter 3- Part 2: Managing Ethics 
and Diversity 

•  READ & PREP CASE: Apple and Its 
Suppliers: Corporate Social Responsibility 
from HBR by Sun Hye Lee; Michael Mol; 
Kamel Mellahi 

• https://hbsp.harvard.edu/import/546089 

Wednesday, 
September 19th  

• Chapter 4-Managing the Global 
Environment-Part 1 (up to The 
Changing Global Environment) 

• Test Review 

• Read Chapter 4 & Complete Connect 
Learnsmart Module by 9am on the day of 
class 

Friday, September 
21st  

• Test review session (Optional 
Attendance)  

• Prep questions for test review 

Monday, September 
24th  

Test: Chapters 1-4 (up to the changing global environment) + 11 

Wednesday, 
September 26th  

• Group Project A- The role of 
national culture in business (pages 
135-136 & 1544-149 in book)  

• Chapter 4- Managing the Global 
Environment-Part 2 (The changing 
Global Environment to end of 
chapter) 

• Group A Presentation due to dropbox 
before class.  

• Group A bring copies of blank 
presentation evaluation forms for class to 
fill out 

Friday,  September 
28th  

• Chapter 5- Decision Making, 
Learning, Creativity and 
Entrepreneurship- Part 1 

• Test hand-back and review 

• Read Chapter 5 & Complete Connect 
Learnsmart Module by 9am on the day of 
class 

https://teamweek.com/blog/2017/10/advantages-using-gantt-chart-project-management/
https://teamweek.com/blog/2017/10/advantages-using-gantt-chart-project-management/
https://teamweek.com/blog/2017/10/advantages-using-gantt-chart-project-management/
https://www.youtube.com/watch?v=ibdDmhipDOQ
https://www.youtube.com/watch?v=ibdDmhipDOQ
https://hbsp.harvard.edu/import/546089
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Monday, October 
1st  

• Chapter 5- Decision Making, 
Learning, Creativity and 
Entrepreneurship- Part 2 

• Test hand back and review 

• Group A Peer summary and Feedback 
forms due before class 

• Draft and final resumes due to dropbox 
before class 

Wednesday, 
October 3rd 

• Career Fair- don’t come to the 
classroom, but rather to TD Arena 
between 12 and 3PM.  

• Prep for the career fair 

Friday, October 5th • Group Project B- Promoting 
Individual creativity in the 
workplace- including workplace 
design to drive creativity (pages 
178-179) 

• Group A team discussion discussion 

• Group B Presentation due to dropbox 
before class.  

• Group B bring copies of blank 
presentation evaluation forms for class to 
fill out 

Monday, October 
8th  

• Chapter 6- Planning, Strategy, and 
Competitive Advantage- Part 1 

• Read Chapter 6 & Complete Connect 
Learnsmart Module by 9am on the day of 
class 

Wednesday, 
October 10th  

• Chapter 6- Planning, Strategy, and 
Competitive Advantage- Part 2 

• Career Fair/Info Interview write up due 

Friday, October 12th  • Group Project C- The benefits and 
challenges of strategic alliances 
(pages 219 and 220) 

• Group B team discussion session 

• Group C Presentation due to dropbox 
before class.  

• Group C bring copies of blank 
presentation evaluation forms for class to 
fill out 

• Group B Peer summary, GANTT chart, and 
Feedback forms due before class 

Monday, October 
15th 

• Chapter 7- Designing 
Organizational Structure 

• Read Chapter 7 & Complete Connect 
Learnsmart Module by 9am on the day of 
class 

Wednesday, 
October 17th  

• Chapter 8- Control, Change, and 
Entrepreneurship 

• Read Chapter 8 & Complete Connect 
Learnsmart Module by 9am on the day of 
class 

• Group C Peer summary, GANT Chart, and 
Feedback forms due before class 

 
Friday,  October 

19th   
• Group Project D- Organizational 

Change (Page 281-286) 
• Group C team discussion discussion 

• Group D Presentation due to dropbox 
before class.  

• Group D bring copies of blank 
presentation evaluation forms for class to 
fill out 

Monday, October 
22nd  

• Chapter 9-Motivation-Part 1 • Read Chapter 9 & Complete Connect 
Learnsmart Module by 9am on the day of 
class  

Wednesday, 
October 24th  

• Chapter 9-Motivation-Part 2 
• Gravity Payments Case Review 

• Watch video and prep Gravity Payment 
Case (individually or with groups) - 
https://www.youtube.com/watch?v=XiE4
WnlqzX4  

https://www.youtube.com/watch?v=XiE4WnlqzX4
https://www.youtube.com/watch?v=XiE4WnlqzX4
https://www.youtube.com/watch?v=XiE4WnlqzX4
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• Group D Peer summary, GANTT Chart, 
and Feedback forms due before class 

Friday, October 26th  • Group E- Work life integration (see 
Forbes Article:  
https://www.forbes.com/sites/dansc
hawbel/2014/01/21/work-life-
integration-the-new-
norm/#586ef323f291  )  

• Group D team discussion 

• Read: 
https://www.forbes.com/sites/danschawb
el/2014/01/21/work-life-integration-the-
new-norm/#586ef323f291  ) 

• Group E Presentation due to dropbox 
before class.  

• Group E bring copies of blank 
presentation evaluation forms for class to 
fill out 

Monday, October 
29th 

• Test review session (Optional 
attendance) 

• Prep questions for test review 

Wednesday, 
October 31st  

TEST 2 (Application of Class Learnings and Chapters 4 (part 2), 5-9)+ Forbes article 

Friday, November 
2nd 

• Chapter 10-Leadership Part 1 • Read Chapter 10  & Complete learnsmart 
by 9am on the day of class  

• Group E Peer summary, GANTT Chart, and 
Feedback forms due before class 

Monday, November 
5th  

FALL BREAK- NO CLASS 

Wednesday, 
November 7th  

• Chapter 10- Leadership Part 2  

Friday, November 
9th  

• Group F- Transformational 
leadership and being a charismatic 
leader (pages 352-355) 

• Group E team discussion 

• Group F Presentation due to dropbox 
before class.  

• Group F bring copies of blank 
presentation evaluation forms for class to 
fill out 

Monday, November 
12th  

• Chapter 12- Human Resource 
Management 

• Read Chapter 12 & Complete Learnsmart 
by 9am on the day of class 

Wednesday, 
November 14th  

• Group G- Performance Appraisals 
and Feedback (Page 418-423) 

• Group F team discussion 

• Group G Presentation due to dropbox 
before class.  

• Group F Peer summary, GANTT chart, and 
Feedback forms due before class 

• Group G bring copies of blank 
presentation evaluation forms for class to 
fill out 

Friday, November 
16th  

• Chapter 13- Management 
Communication 

 

Monday, November 
19th  

• Chapter 14- Operations 
Management – Part 1 

• Group G Team Discussion 
 

• Read Chapter 14 & Complete Connect by 
9am on the day of class 

• Group G Peer summary, GANTT Chart 
copy, and Feedback forms due before 
class 

Wednesday-Friday 
November 21st-23rd  

THANKSGIVING HOLIDAY- NO CLASS 

https://www.forbes.com/sites/danschawbel/2014/01/21/work-life-integration-the-new-norm/#586ef323f291
https://www.forbes.com/sites/danschawbel/2014/01/21/work-life-integration-the-new-norm/#586ef323f291
https://www.forbes.com/sites/danschawbel/2014/01/21/work-life-integration-the-new-norm/#586ef323f291
https://www.forbes.com/sites/danschawbel/2014/01/21/work-life-integration-the-new-norm/#586ef323f291
https://www.forbes.com/sites/danschawbel/2014/01/21/work-life-integration-the-new-norm/#586ef323f291
https://www.forbes.com/sites/danschawbel/2014/01/21/work-life-integration-the-new-norm/#586ef323f291
https://www.forbes.com/sites/danschawbel/2014/01/21/work-life-integration-the-new-norm/#586ef323f291
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Monday, November 
26th   

Chapter 14-Operations 
Management- Part 2 and intro to 
Sustainability 
ONLINE CLASS- DON’T COME TO 
THE CLASSROOM  

• Review on-line lecture Chapter 14 Part 2 
& Sustainability Intro 

• WATCH: Fashion's Crippling Impact On 
The Environment Is Only Getting Worse 
(HBO) 
https://www.youtube.com/watch?v=ECkLg
q2W9RU  

• WATCH: Sustainable Business- It's not just 
about the why | Jeremy Moon | 
TEDxScottBase 
https://www.youtube.com/watch?v=azM4
n0zf4jw  

Wednesday, 
November 28th 

• Chapter 14- Sustainable Operations 
• Instructor Evaluations 

• Read:  Sustainability and Competitive 
Advantage by Maurice Berns, Andrew 
Townend, Zayna Khayat, Balu Balagopal, 
Martin Reeves, Michael S. Hopkins and 
Nina Kruschwitz 
https://www.bcg.com/documents/file3220
1.pdf  

Friday, November 
30th  

• Test Review Session  (no attendance 
taken) 

• Prep test review questions 

Monday, December 
3rd  

Test 3: (Application of Class Learnings, Chapters 10 and 12-14)+ Forbes Article & BCG 
article (Mini Case & Multiple Choice) 

 By scheduled exam time (or sooner), submit via OAKS Case Write up: 
Nobody Ever Disagrees (https://hbsp.harvard.edu/import/546088 ).   

 

https://www.youtube.com/watch?v=ECkLgq2W9RU
https://www.youtube.com/watch?v=ECkLgq2W9RU
https://www.youtube.com/watch?v=azM4n0zf4jw
https://www.youtube.com/watch?v=azM4n0zf4jw
https://www.bcg.com/documents/file32201.pdf
https://www.bcg.com/documents/file32201.pdf

