
ENTR 445-001:  Seminar in Entrepreneurship 
CRN 11695, Fall Semester 2017 

Kelly G. Shaver and Glenn Starkman 

Class Hours:  T 12:15 – 1:30 
BCTR 301 

Shaver Office Hours:   
TR: 2:00 – 3:30 

Or by appointment 
Beatty 331; shaverk@cofc.edu 

 

 
Catalog Description 
 
This course offers lectures and interaction with a number of entrepreneurs, selected 
for their entrepreneurial accomplishments, in a small-group setting. There is also a 
business-related class project. 
 
Course Description 
 
Experience entrepreneurial passion first-hand: In a small group setting students hear 
the details of a number of entrepreneurial journeys.  The class features guest 
speakers selected for their entrepreneurial accomplishments who describe their own 
businesses in detail, in a context moderated by an entrepreneurship researcher and 
a venture investor.   
 
Prerequisites:  ENTR 200 or ENTR 320, or Instructor Permission 
 
Course Objectives 
 
The course is designed to expand students’ understanding of entrepreneurial 
businesses in a variety of industries.  The seminar setting allows detailed discussion 
of the problems encountered – and solutions developed – by entrepreneurs who 
have successfully grown their enterprises.  These live case studies illustrate critical 
principles of effective and ethical entrepreneurial management.  A class project will 
add to students’ knowledge of the College’s network of entrepreneurial graduates. 
 
Learning Goals Addressed 
 
This course directly addresses four Learning Goals established by the School of 
Business: 
 



• Communication skills.  There are written assignments and numerous oral 
presentations. 

• Innovation and creativity.  Entrepreneurial businesses succeed by innovating. 
Lessons learned from the live cases encourage the development of creativity 
and innovation among the students. 

• Global and civic responsibility. The presenters routinely discuss the need for 
any business to “give back” to its community; their appearances in class are 
actions that quite effectively model this process. 

• Synthesis.  The class project requires students to synthesize a report based on 
research with former students.   

 
Attendance and Participation 
 
As a seminar class, participation is key. Attendance is required and is counted in the 
determination of the final grade.  Participation is also counted in the final grade.  
Because the course involves continuous interaction with the business community, the 
dress code is “business casual” as a minimum; occasionally business attire will be 
required. 
 
Evaluation 
 
Four aspects of performance will be graded.  Attendance and participation will count 
for ¼, individual oral presentations will count for ¼.  The final project will require a 
500-word Executive Summary done by each team and a presentation (also done by 
each team) on the day of the final exam. This final project will  count for ½  of 
the course grade.   
 
Final Project 
 
This course is designed to bring entrepreneurs into the classroom to speak about 
their experiences. Additionally, part of the objective of the course is to get students 
“out into the business world” to see other entrepreneurs on their home turf.  This 
semester there will be up to four companies participating in this limited “externship.”  
Each team of up to 4 students will be responsible for contacting each company, 
arranging to visit (on the company’s timetable), and developing a summary of the 
company’s activities and procedures.  These summaries will be presented at the end 
of the term, and the companies will be invited to attend (though not required to do 
so). A copy of the slides and written summary will be provided to the company for 
the company to use as it sees fit.  Mr. Starkman and I expect that each team will serve 
as excellent ambassadors for the Entrepreneurship program. 



 
 
 
 
Honor Code 
 
The College of Charleston’s published Honor Code governs behavior and 
performance in this course. 
 
Disability Statement 
 
College policy requires that reasonable accommodations be made for students with 
documented disabilities.  Students should apply to the Center for Disability Services, 
and are responsible for providing timely notification to the instructor. 
 
 
  



Class Schedule 
 

Date 
 

Topic 

Aug 22 General introduction 

Aug 29 Glenn Starkman 

Sep 5  

Sep 12  

Sep 19  

Sep 26  

Oct 3  

Oct 10  

Oct 17 Fall break, no class 

Oct 24  

Oct 31  

Nov 7  

Nov 14  

Nov 21  

Dec 12 Final Presentations:  Tuesday, 1-3 PM 

 
  



Biographies 
 
Kelly G. Shaver is Professor of Entrepreneurial Studies at the College of Charleston.  
He is a Fellow of the American Psychological Society and past Chair of the 
Entrepreneurship Division of the Academy of Management.  Kelly’s previous 
appointments include the College of William & Mary, the Entrepreneurship and 
Small Business Research Institute in Stockholm, and the National Science 
Foundation. He has won a teaching award from the Entrepreneurship Division of the 
Academy of Management, a Best Paper Award from the National Federation of 
Independent Businesses, and the Distinguished Research Award from College of 
Charleston School of Business.  His internationally recognized entrepreneurship 
research has been supported by the Ewing Marion Kauffman Foundation and the 
National Science Foundation. He has served as Editor of Entrepreneurship Theory 
and Practice, and is currently an Associate Editor of the Journal of Small Business 
Management.  He is the founder of MindCette, LLC, an entrepreneurship testing and 
consulting company. 
 
Glenn Starkman is a Co-Founder in a Charleston Cyber Security Firm called Soteria.  
Prior to this Glenn provided executive level consulting to entrepreneurs, 
concentrating on development of adaptive planning strategies, creation of key 
metrics and reporting systems, and sourcing of investment opportunities.  Glenn is 
also a co-founder and Board Member BevBucks (www.Bevbucks.com), a Board 
Member of Vixen Enterprises and a member of the College’s Center for 
Entrepreneurship Advisory Board.  His past positions include serving as Managing 
Director and Head of US Sales for UBS Ag; Vice President and Head of International 
Sales in the US for Goldman Sachs; and Partner at Sanford C. Bernstein and Co.  
Through his career he has been expert at identifying business challenges and 
engaging stakeholders in delivering effective solutions. 


